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3  Renaissancers

What They Do

Defining Viewing:
Primetime Animated Sitcoms

• 3.2% of NTI Adults 18+
• 3.9% of Simmons Adults 18+

The Essentials
Mean Age: 37.3
Mean HHI: $66,900

79% White/14% Black

66% Male
45% Married
37% Never Married
68% Employed FT/PT 

51% Parent
20% Grandparent
Mean # Kids in HH: 1.8
15% have kids 2-5
19% have kids 6-11
16% have kids 12-17

19% Graduated High School
9% Graduated College
5% Have Graduate Degree

Personality
• Stubborn, excitable, awkward, demanding

Psychographic Profile
•

 

Internet -

 

Instant gratification; Internet Activity; 
Smart Shopper

Attitudes/Opinions
• I have a keen sense of adventure
• I am good at fixing mechanical things
• I like to do unconventional things
• Money is the best measure of success

Fashion/ Shopping
• I rarely go shopping
• I shop for the best deal in electronic equipment
• Tend to spend money without thinking

Autos
•

 

SUVs match my active lifestyle
•

 

Pay extra for an engine with more 
horsepower
•

 

My car should express my personality
•

 

Possessive about my car

Food
•

 

I prefer food cooked with a lot of spices
•

 

There is nothing wrong with indulging in
fattening foods
•

 

I enjoy eating foreign foods

Media/Internet
•

 

I am a TV addict
•

 

I like the idea of a large selection of TV channels
•

 

I spend less time reading magazines because of 
the Internet

•

 

The Internet changed the way I shop for products
•

 

The Internet is my prime source of entertainment

Top Categories
• Snack Foods
• General Foods
• Financial Investments
• Non-Alcoholic Beverages
• Automotive
• Electronics
•

 

Family & Fast Food 
Restaurants

Renaissancers are adults who set trends among their peers. 
This group is into music, comedy and action-oriented video 
games. They have eclectic social lives, particularly online,  
and a keen sense of adventure. They enjoy going out with 
their friends as much as they enjoy nature while hiking or 
camping. Self-described TV addicts, this group is also 
heavily into gaming and participates in many activities 
online including watching TV shows and movies on the 
Internet.

Age Distribution
17% 17% 15%

12% 12% 10%
6%

11%

18 - 24 25 - 29 30 - 34 35 - 39 40 - 44 45 - 49 50 - 54 55+

Source:  Simmons Fall 08 NHCS, Full Year, A18+; Nielsen NTI
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MAGAZINES

310
270

267
242

199
191

187
183
182
180

175
170
170

165
156

MAD MAGAZINE
PETERSEN'S HUNTING

GUNS & AMMO
HOT ROD

MAXIM
ROAD & TRACK
MEN'S HEALTH

PLAYBOY
POPULAR MECHANICS

OUTDOOR LIFE
ENTERTAINMENT WEEKLY

POPULAR SCIENCE
CAR AND DRIVER

ROLLING STONE
FIELD & STREAM

CABLE NETWORKS

448
230

190
181
178
177
172
171
166

154
148

138
133
130
130

ADULT SWIM
COMEDY CENTRAL

THE SCIENCE CHANNEL
NICKELODEON

CARTOON NETWORK
SPIKE

NICK AT NITE
FX

SCI-FI CHANNEL
VH1 

SPEED
NATIONAL GEOGRAPHIC CHANNEL

TV LAND
TBS SUPERSTATION

HISTORY

NETWORK PRIME

174

162

143

140

134

112

103

96

FOX

THE CW

ION

PBS

MY NETWORK TV

NBC

CBS

ABC

ONLINE ACTIVITIES

164
158

154
152

144
141

136
134
133
132
131

122
114
114

174VIDEO GAME NEWS/ REVIEWS/ CHEAT CODES
DOWNLOAD MUSIC FILES

WATCH VIDEOS, TV PROGRAMS/MOVIES
CHAT FORUMS

PLAY/ DOWNLOAD ONLINE GAMES
BLOGS/BLOGGING

YELLOW PAGES
OTHER ACTIVITIES

EMPLOYMENT SEARCH
REAL ESTATE LISTINGS

AUCTIONS
MOVIE INFORMATION/ REVIEWS/ SHOWTIMES

SPORTS
RESEARCH/EDUCATION

FINANCIAL INFORMATION/STOCK TRADING

TOP MEDIA QUINTILES

133
132

130
129

120
120

117
98

86
77

49

INTERNET HOME/WORK

INTERNET AT HOME

TV ALL DAY

CABLE TV

TV PRIME TIME

TV EARLY & LATE FRINGE

RADIO ALL DAY

MAGAZINE

NEWSPAPER

OUTDOOR

INTERNET AT WORK

3  Renaissancers

NEW MEDIA*
164

148
146

140
138
137

134
133

126
123

120
116

112
106

102

GAMES ON A COMPUTER
MOVIES ONLINE

GAMES ON A CONSOLE
TV PROGRAMS ONLINE

BLOGS
VIDEO SHARING SITES

GAMES ON PORT DEVICE
SOCIAL NETWORKING SITES

USED AN MP3 PLAYER
TV NETWORK SITES

ONLINE FORUM/MESS BOARD
TEXT MESSAGE

INSTANT MESSENGER
MAGAZINE SITES

USED GPS

Source:  Simmons Fall 08 NHCS, Full Year, A18+; *Simmons Fall 2008 New Media Study, Online Adults
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